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The #1 niche online dating network in the US with a discerning 
multicultural audience of nearly 4 million unique users per month
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What is the People Media Network?

ÅtŜƻǇƭŜ aŜŘƛŀΩǎ Ƴƛǎǎƛƻƴ ƛǎ ǘƻ create relationshipsand connect lives.

Å²Ŝ ƻǇŜǊŀǘŜ ǘƘŜ ²ŜōΩǎ ƭŜŀŘƛƴƎ ƴƛŎƘŜ ŎƻƳƳǳƴƛǘƛŜǎ ŦƻǊ educated and 
affluent adults looking for serious relationships.

Å Our communities reach nearly 4 million unique users per month who 
generate more than 550 million page views.

Å²ŜΩǊŜ ǇŀǊǘƴŜǊŜŘ ǿƛǘƘ ǘƘŜ Steve Harvey Morning Show and exclusively 
power multiple AOL Personals communities.

Å Rest assured that our sites are safe for your brands as all user 
generated content is rigorously screened by our editorial team prior to 
being posted.

Å We will work with you to create customized campaigns that hyper-
target our users via our proprietary ad-targeting platform so you 
reach who you want, how you want, when you want.
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Success Stories

άLǘ ǿŀǎ ƭƛǘŜǊŀƭƭȅΣ ϦƭƻǾŜ ŀǘ ŦƛǊǎǘ ǎƛƎƘǘϦΗ ²Ŝ ƘŀǾŜ ōŜŜƴ ƛƴǎŜǇŀǊŀōƭŜΣ ŀƴŘ ǿŜϥǊŜ ƎŜǘǘƛƴƎ 
ƳŀǊǊƛŜŘ ƛƴ WǳƴŜΗέ - BlackPeopleMeetUser from Aurora, CO

ά¢Ƙŀƴƪ DƻŘΣ ǎƻ ƳǳŎƘ ŦƻǊ ȅƻǳǊ ǎƛǘŜΣ ǿƛǘƘƻǳǘ ƛǘ ǿŜ ǿƻǳƭŘ ƘŀǾŜ ƴŜǾŜǊ ƳŜǘΣ ŀƴ ǳƴƭƛƪŜƭȅ 
ŎƻǳǇƭŜΣ ǿƻǊƭŘǎ ŀǇŀǊǘΣ ƴƻǿ ǘƻƎŜǘƘŜǊΦέ- LoveAndSeekmember from Webster, NY

άL ƘŀǾŜ ƳŜǘ Ƴȅ ŦǳǘǳǊŜ ƘǳǎōŀƴŘ ŀƴŘ ǿŜ ŀǊŜ ŜƴƎŀƎŜŘ ǘƻ ōŜ ƳŀǊǊƛŜŘ ƛƴ WǳƴŜΦ LŦ ƴƻǘ ŦƻǊ 
ȅƻǳǊ ǎƛǘŜ ǿŜ ǿƻǳƭŘ ƘŀǾŜ ƴŜǾŜǊ ƳŜǘΦέ- BlackPeopleMeetUser from Valrico, FL

ά[ŀǎǘ ȅŜŀǊΣ L ŎƭƛŎƪŜŘ ƻƴ ǘƘŜ ǇƛŎǘǳǊŜ ƻŦ Ƴȅ ǿƛŦŜ ǘƻ ōŜΦ ²Ŝ ǿŜǊŜ ƳŀǊǊƛŜŘ ƛƴ WǳƴŜΦ DƻŘ Ƙŀǎ 
ǘǊǳƭȅ ōƭŜǎǎŜŘ ƻǳǊ ƭƛǾŜǎΦέ- LoveAndSeekmember from Whittier, CA
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#1 NICHE DATING NETWORK
Network Profile
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Top Ranked Sites

Å 5th largest dating network in the US, #1 niche dating network 1

Å The following communities are #1 in their respective categories:

(1) Source: Comscore, monthly unique visitors based on average monthly figures for Sept 2008 ςDec 2008.

BlackPeopleMeet

SingleParentMeet
BBPeopleMeet

SeniorPeopleMeet

LoveAndSeek

LDSPlanet
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Top Ten Sites: Key Metrics

Å People Media communities rank among the top affinity websites in terms 
of unique visitors, page views and total minutes spent per visitor. 

Source: Internal Data.

Genre Subcategory

Avg Daily 

Visitors

Monthly Unique 

Visitors (000s)

Monthly Page 

Views (MM)

Total Minutes per 

Month (MM)

Average 

Minutes per 

Visitor

Average 

Minutes per 

Visit

Top 10 Sites

BlackPeopleMeet Ethnicity African American 167,560 975 282 82 84 15.8

SingleParentMeet Lifestyle Single Parent 49,743 469 48 13 27 8.4

BBPeopleMeet Physical Big & Beautiful 39,917 361 40 11 31 9.2

SeniorPeopleMeet Age Seniors 59,699 351 40 15 43 8.1

LoveAndSeek Religion Christian 38,377 315 34 11 34 9.1

LDSplanet Religion Mormon 23,169 145 25 8 55 11.1

LatinoPeopleMeet Ethnicity Latino 13,511 146 13 3 22 7.8

BabyBoomerPeopleMeet Age Baby boomers 16,866 138 11 3 23 6.1

AsianPeopleMeet Ethnicity Asian 9,247 133 8 2 14 6.7

BlackChristianPM Ethnicity / Religion
African American

 - Christian
14,614 120 15 5 38 10.0

Total People Media 453,952 3,769 558 158 42 10.0
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Top Ten Sites: Audience Profiles

Source: Quantcast; based on data from Jan 2009. 

Demographic Black PM

Single 

Parent

Big& 

Beautiful

LoveAnd 

Seek Senior PM

Baby 

Boomer

Black 

Christian LDS Planet Latino PM Asian PM Top 10 sites 

Gender

Male 44% 55% 42% 43% 42% 54% 35% 43% 59% 75% 47%

Female 56% 45% 58% 57% 58% 46% 65% 57% 41% 25% 53%

Age

under 18 1% 25% 3% 2% 1% 3% 5% 6% 6% 3% 6%

18-34 26% 17% 30% 29% 14% 10% 19% 32% 24% 29% 23%

35-49 49% 37% 43% 41% 19% 28% 56% 33% 48% 41% 41%

50 + 24% 21% 24% 28% 66% 59% 20% 29% 22% 27% 31%

Ethnicity

Caucasian 9% 78% 70% 82% 89% 82% 8% 93% 36% 55% 51%

African American 87% 10% 19% 9% 4% 9% 89% 2% 9% 10% 40%

Asian 1% 2% 1% 1% 1% 2% 1% 1% 1% 27% 2%

Hispanic 2% 9% 8% 7% 5% 6% 1% 3% 52% 6% 7%

Other 1% 1% 2% 1% 1% 1% 1% 1% 2% 2% 1%

Children

No 70% 57% 68% 73% 89% 77% 69% 68% 67% 73% 70%

Yes 30% 43% 32% 27% 11% 23% 31% 32% 33% 27% 30%

Income

under $30K 18% 21% 25% 24% 31% 19% 24% 20% 25% 25% 22%

$30K - $60K 31% 32% 25% 35% 30% 31% 27% 25% 34% 29% 31%

$60K - $100K 26% 26% 20% 19% 22% 26% 23% 21% 22% 26% 24%

$100K + 25% 21% 30% 22% 17% 24% 26% 34% 19% 20% 24%

Education

No College 32% 50% 44% 43% 50% 45% 32% 32% 47% 44% 41%

College 52% 40% 46% 44% 37% 43% 47% 45% 42% 41% 46%

Graduate School 16% 10% 10% 13% 13% 12% 21% 23% 11% 15% 14%
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Hyper-Targeting

Demographic
Å Age
Å Gender
Å Household Income
Å Occupation
Å Ethnicity
Å Religion
Å # of Children
Å Marital Status

Psychographic
Å Lifestyle Choices (Smoking/Drinking)
Å Recreation/Hobbies (Phase II)
Å Sports (Phase II)
Å Musical Tastes (Phase II)
Å Arts (Phase II)
Å News (Phase II)

Geographic

Å State
Å Zip Code
Å DMA
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You are:

ÅHonda

Your product:

ÅOdyssey Minivan

You need to reach:

ÅAfrican American 
single moms

We have:

Å308,000 monthly 
uniquesfitting that 
profile

Target Your Audience with Precision


